
 

 

 

2002 RULES 
 
 
Eligibility:    Students, teachers, school staff, parents and other volunteers may 
participate in the Run For The Arts.  Only enrolled students, however, are eligible for 
prizes. 
 
Deadlines:    Each school will inform its participants of all deadlines associated with their 
Run For The Arts.  Runners must meet all deadlines in order to be eligible for awards and 
prizes. 
 
RFA Scores:    Each participant's score is determined by the following formula:  
(2 x # of paid sponsors) + (# of laps completed) = score. 
 
RFA T-shirts and other awards:    The Young Audiences Run For The Arts T-shirt 
will be earned by any enrolled student, paid staff and/or other adult who achieves an RFA 
score of 30 points or more.  Students who achieve a minimum score of 3 points (with at 
least one sponsor and one lap) will receive the Participation Award. 
 
Grand Prizes:    First and second place grand prizes are awarded to the students with 
the highest and second highest RFA scores at their school, provided that at least 10 
students at their school have scores of 3 or higher.  In the case of a tie, duplicate prizes 
will be awarded. 
 
Paid Sponsors:    A person may sponsor a runner only once.  Students should not sponsor 
each other.  In order to be counted toward the participant's score, each sponsor must (a) 
be registered on the Sponsor Sheet during the Pledge Period; (b) either contribute a 
suggested minimum of $1.00 or pledge a suggested minimum of 25 cents per lap; and (c) 
have their payment collected by the participant (or participant's parent) before the end 
of the collection period deadline.  Contributions received after the end of the pledge 
period deadline will be credited to the school’s Run account; however, they will not be 
considered when determining prize eligibility. 
 
The Run:    Laps must be one-quarter mile in length (FYI: 1320’ = ¼ mile).  The running 
time limit is 30 minutes maximum for all participants.  Each school selects its own Run For 
The Arts site. 
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Questions?  Contact Brenda MacRoberts at Young Audiences 
Phone: (503) 225-5900 or (360) 693-1829  E-mail: brenda@ya-or.org 


	2002 RULES
	Questions?  Contact Brenda MacRoberts at Young Audiences
	
	Phone: (503) 225-5900 or (360) 693-1829	 E-mail: brenda@ya-or.org




